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The given research is divided into three parts. The first one includes the explanation of ICT development in Uzbekistan, and shows their influence to market economy and competition development. 

The second part reveals the modern legislature base of e-commerce in Uzbekistan and foreign countries. The deep analysis is also made with comparative examination of central legal acts in this field. The author establishes legislature gaps of e-commerce regulation and its legal frames for successful and effective functioning.

The last part of research is represented by real proposals on perfection domestic legislature on further ICT regulation and also e-commerce as their business gist. The author gives the examples of legal acts, which are highly required for ICT market members, and points to law ways of harmonization of e-competition.  He also offers evidences of necessary laws in researched sphere. At last the attention on self-regulation of e-commerce and healthy competition is sharpen in order to stimulate national business subjects to order their attitudes at e-markets. 
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The humanity in the XXI century entered in a new phase of development of the civilization. We live in an epoch of rapid progress of information technologies (IT) and «the Internet-expansion». 

Relating to global network users, according to the data of various research companies, the world audience of the Internet by the end 2002 has grown up to 605,6 million
. Thus it is expected, that dynamics of the growth of amount of users will be 19,1% a year
, i.e. approximately 860 million by the end of 2004, or 12 – 13 % of the planet population. Concerning Uzbekistan the given parameters are about 510 thousand of Internet-users, or 2% of the country population respectively
. It testifies to significant information gap of Uzbekistan with the countries with the advanced system of information relations.

It is not a surprise, that the end of the XX century was a period of origin of the concept about formation of new society – information one
 which functioning demands adequate technological maintenance, and also an appropriate level of legal regulation. The Internet allowing in real time to use economic success, and promoting democratic processes, has caused especially many disputes in scientific circles.

Potential advantages of electronic business over usual one are obvious. These are practically unlimited range of possible clients, reduction of outlay on personnel and accommodations and elimination of unnecessary intermediators. Nevertheless disadvantage of lack of direct contact between seller and customer, is also evident. However, development of virtual commerce is held by amount of economical, social, psychological and as well purely technical reasons, such development special soft and hardware, necessary for running e-business, and also improvement of communicational infrastructure. The problem of carrying out of e-commerce has, besides technical difficulties, a quantity of delicate juridical and economic aspects. At last, containment of commerce in the Internet is provided by incomplete its definition in juridical status, caused by unavoidable lag of not only legislature, but even legal theory
. 
Many authors, using the term of e-commerce, do not exactly express the gist of the category in the whole, for example, the following definition: «it is trading of intangible goods, such as the information in text, video or audio form, which can be transacted or defined in digital form»
. Argumentativeness of this statement lies in e-commerce should not be only in electronic form. The objects of it can be almost all ones of commodity circulation. 

However, agreements, demanding notarial verification or governmental registering, or agreements in family or inheritance law can not be realized via the Internet
. 

Including this point significantly constricts the amount of possible bargains, but it can be proved, because of insufficiency prevalence of ICT in the society, and also incomplete adaptation of electronic documents circulation in our governmental bodies’ activity.

Nevertheless, electronic commerce involves various affairs via the Internet. It can be not only sales, but also providing diverse services, such as medical
, legal, professional consulting, bank
 and financial services
.

Legal interpretation of electronic commerce in Uzbekistan is those: «Enterprise activity on sale of the goods, performance of works and services, carried out with  of information systems». In our opinion, this definition establishes borders of application of electronic commerce unclearly and does not include the usage of EDI directed on the conclusion of electronic transactions.

E-commerce allows to carry out business relations of managing subjects by means of electronic networks, including the Internet, in any field of activity: advertising, personnel agencies, financial instruments, sales of the goods or services, market researches, technical support and others
.

Internet usage in business can include such operations as clients searching with the help of exhibiting of the information on trading platforms
, advertising
, conclusion of transactions
, financial operations
, exchange of the information between participants of commercial activity, etc. Such activity can be carried out with small expenses. Besides the Internet allows to expand the scale of company activity considerably. Especially it is necessary to allocate speed of transactions carrying out.  

Usually objects of electronic technologies introduction are the following directions of trading activity of firms and enterprises:

– corporate information system
;

– system of supply
;

– system of sales
;

– on-line trading platforms
.

Each of these directions carries out the certain functions, supplementing each other during automation of trading activity of the enterprise. 

Last years the majority of the enterprises are carried out radical changes both during manufacture of the goods, in management of it, and also in structure of all activity with the purpose of optimization of an infrastructure and increasing of efficiency of enterprise activity as a whole. Thus the huge role is played by the corporate information systems aimed at automation of interaction between all structural divisions.

Moreover, in opinion of analysts of Gartner Group company, it will be an era of joint commerce (collaborative commerce) which comes to take  place of electronic commerce
, where the enterprises can either buy production of each other, or  work on creation of new goods and services. For example, a buyer company has interests of the end user, and it acts as a key element of the system in all variety of external communications in this case. 

The same point of view have other authors who mark adheres also, that «efficiency of business in the Internet raises at association of companies efforts. By the reason of specificity of the Network, all announcements and advertising can easily get lost in the common information array. It is Important to place the information in the Internet  in that place where the probability of material perusal of the potential client will be great enough»
.

Thus, creation of the certain centers in which commercial activity (trading platforms, auctions, etc.)
 concentrates is peculiar for the Internet. Internet-platforms are created rather frequently by joint efforts of leaders in the area of the enterprises that allows to make such platform an effective mean of the contracts conclusion
. 

Uzbekistan legislation stipulates to use uniform electronic system of the exchange tenders on trading platforms
, however legitimate limits of system functioning have not been established, that is a certain obstacle for wide introduction of the given technology in domestic practice.

Besides it, taking into account complexity and dynamism of development of researched legal relations, it is necessary to establish the priority of self-regulation of electronic commerce. Customs of a trade turnover, and also acts of its participants developed by not-state associations reflect character and features of mutual relations between the contractors more adequately. Therefore it is necessary to take into account the importance of this internal regulation, and also to provide its use during making electronic agreements or resolutions of the disputes in the court.

So to sum up all abovementioned it necessary to say that there are some advantages of e-business which are gained by contractors during their bargaining in electronic form:

 At first, mobility: bargaining and agreement transfer are committed by the informational nets, and that noticeable economizes the time and expenses of contractors. 

Secondly, stability: the addresser-counteragent is not able to allege invalidity of signature, because agreement has been made with the knowledge of addresser or with this contractor’s outrage, because electronic digital can not almost be feigned. All these factors directly influence to competition development in Uzbekistan and business activity broadening, especially at international markets.

Assuming above-stated, there are some necessary factors of development e-commerce in Uzbekistan:

– Law: enacting special legislature on e-commerce legalizing bargains in electronic form, and authorization of requirements for them and their contractors. Making amendments liquidating the number of collisions and ambiguities of actual law in the field of electronic bargains and their validity. Elaborating law on arbitration defense rights of e-commerce participants;

– Technique-and-development: allowance for Internet providing, improving telephone set, developing hard and software for e-commerce;

– Science researching: study of science fundamentals and problems of electronic commerce, basis research of this field, writing articles and educational books, the media reinforcing this relationship, developing special web-resources, holding open regular forums and seminars, skill formation, and international collaboration. 

All these arrangements should assist in formation of adequate social adaptation of e-commerce and further development of competition in business activity on basis of law in the Republic of Uzbekistan. 
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